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1. INTRODUCTION 
 

The Parramatta Road Urban Amenity Improvement Program (PRUAIP) is a $198 million initiative by the 

NSW Government to improve open space and active transport links along the Parramatta Road corridor.  

The program brings state agencies and local councils together to collaborate on projects that will improve 

public amenity in the corridor and is led by NSW Department of Planning, Industry and Environment. 

The Parramatta Road Corridor (the Corridor) has been identified by the NSW Government as an important 

urban renewal area that will be the focus for increased housing, economic activity and social infrastructure. 

Public art will play an important role in creating a new sense of place and will contribute to the Corridor’s 

public amenity. The local population will benefit culturally, socially and economically from the 

commissioning of great public art. An overarching PRUAIP Public Art Framework has been developed 

for the Corridor. 

Strathfield Council supports high quality art projects in the public domain which will add to the liveability 

and visual impact of the area and enhance the cultural and heritage assets for the enjoyment of its residents, 

students, workers and visitors to the area. 

 

2. CONTEXT & AUDIENCE 
 

The Strathfield Local Government Area (LGA) is located in Sydney’s Inner West about 10.5 kilometres 

from the City Centre and half way between Parramatta and the City.  The Council is classified as a medium 

size Council.  

Strathfield Council has a total area of approximately 13.9 square kilometres. The Strathfield population 

is now estimated at 48,000 and population growth is mostly due to overseas migration, rather than an 

increase in the natural population. Strathfield has greater cultural diversity than the rest of NSW with 

approximately 56% of residents born overseas.  Outside of those born in Australia, the main countries of 

birth are India, China, Korea (South), Sri Lanka and Nepal.  

The original inhabitants of the Strathfield area are the Wangal clan of the Darug Aboriginal people, and 

European settlement commenced from 1793. The Indigenous population now represents 0.3% of the 

Strathfield population or 101 people and this has been unchanged since 2011. 

Strathfield is a highly educated community with 38% of residents aged 15+ years having attained a 

Bachelor or Higher Degree or Advanced Diploma and higher.  The most common occupation of 

Strathfield residents is professional at 31.8% followed by clerical and administrative workers at 13.9% 

and managers at 11.6%. Strathfield exceeds both the NSW and Australian rates of those who are employed 

in a professional occupation. 

The most significant change in the Strathfield LGA population profile from 2001- 2016 is the growth in 

numbers of 25 - 39 year olds.  The growth of younger age groups has resulted in the decrease of the 

median age of the Strathfield LGA to 32 years compared to the NSW median age average of 38 years. 
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3. HISTORY OF HOMEBUSH STATION 
 

Homebush Station was originally opened with the line in 1855. In 1862, a new station building was erected 

on the southern side, and in the 1870s stockyards were erected adjacent to the station (the station servicing 

the nearby Government abattoirs at Homebush). The stockyards were closed and replaced by Flemington 

stockyards in 1883. In 1891, with quadruplication, Homebush Station was completely rebuilt resulting in 

the present station layout being established with a centre island platform opening in late 1891.  

Due to increased goods train traffic, two lines were built on the north side of the station in 1924 converting 

the side platform into an island. The footbridge was also extended over the new tracks and a two-storey 

office built abutting the footbridge on its western side.  

In 1992, the steel footbridge was replaced by the present pre-cast concrete bridge having part replica steel 

lattice balustrades imitating the original wrought iron lattice girder design. The main station master's office 

and waiting room building on Platforms 3 and 4 were destroyed by fire in 1994 and rebuilt as a similar 

awning structure. 

 

4. ARTWORK SITE BACKGROUND INFORMATION 
 

The existing entrance to Homebush Station is neither interesting nor engaging for residents, transport 

workers, commuters and pedestrians. 

The Station Street Domain Improvement project is being implemented to improve connectivity between 

Homebush Station and Parramatta Road, taking in Station St, Loftus Cres., Knight St and Loftus Lane. 

The project will include landscaping with street tree plantings, paving, street furniture, and wayfinding 

signage, to improve accessibility to the Station. The aim of the project is to encourage greater public 

transport utilisation and engender civic pride with aesthetic features within this public space.  

As part of the upgrade of the area there will be improved pedestrian footpaths and cycleways on Station 

Street, providing a more pleasant and safe environment for pedestrians and cyclists accessing the station. 

Street furniture such as bike racks and seating will further promote active transport, community use of 

public space and accessibility with the addition of visually appealing wayfinding signage. 
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5. ARTWORK OBJECTIVE 
 

The intention is to commission an eye catching sculptural work of scale and height which acts as a 

landmark at Homebush Station.  

The artwork concept should aim to make the invisible “visible”, bringing to life the stories and narratives 

of the site/area in a way that expresses its unique history.  

The artwork will be a significant addition to the public artworks in the Strathfield Local Government Area 

and a cultural feature for the Homebush community.  

The artwork should:  

 Provide a visual focal point for residents, commuters, transport workers, motorists, pedestrians 

and cyclists. 

 Visually communicate and honour the significant history of the site  

 Provide a unique sense of place in Homebush 

Naturally, the artwork is to be designed specifically for its context and addressing the scale, context and 

design language of the area. The artwork is to be contemporary in nature, innovative and create a unique 

aesthetic signature to the surrounding area. The long-term success of the artwork rests on its ability to 

creatively interpret the identity of its place and people and the integration of the artwork within its site. 

The following design considerations and constraints are important in developing the artwork concept:  

 

 Complement the visual language of the surrounding area  

 Consider public safety, risk and the public’s use of and access to the public domain  

 Consider low maintenance and high durability requirements 

 

6. PROJECT BUDGET 
 

Total project budget $300,000 + GST is being offered to the artist for supply of the artwork.  

The artist will be responsible for covering all costs in relation to producing their finished artwork. This 

includes but is not limited to costs such as insurance, materials, lighting, fabrication, engineering, 

specialist contractors, transport, installation, risk and traffic management plans.  

 

A budget breakdown will be requested from shortlisted artists as part of the Stage 2 tender submission 

materials. 
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7. HOMEBUSH STATION EXPRESSION OF INTEREST (EOI) 
 

Submission Deadline:  5pm, 3 April 2022 

To submit an expression of interest for this commission, artists are requested to provide the following 

information and materials via Smartygrants:  

1. Artist contact details including address, email and phone/mobile  

2. Written response to the brief (max. 500 words) 

3. Demonstrated capacity to work in collaboration with a project team within the project timelines 

and budget (max. 300 words) 

4. Outline of current practice, experience, achievements and career highlights as a professional 

practitioner in your artform/practice (max. 300 words) 

5. Current CV detailing public art commissions, awards, exhibitions (max. three A4 pages)  

6. Up to ten high resolution digital images of previous/relevant public artworks  

 

A limited number of artists (max. three) will be shortlisted and invited to tender for the commission.  

 

Artists will be shortlisted based on the following criteria:  

 Demonstrated understanding of the project brief and artwork objective  

 Experience in the design, construction and installation of high quality public artworks 

 Innovation and originality shown in the artist’s previous work 

 Demonstrated capacity to work within the project timelines and budget 

 

To submit an EOI you will need to complete and submit the relevant application form through our secure 

online grants system. APPLY NOW 

 

Link to application: https://artsnsw.smartygrants.com.au/2223STFHS 

 

Three artists will be shortlisted and invited to develop concept designs for this commission. 

 

For queries regarding the EOI process please contact: 

 

Kathryn Fayle 

Executive Manager Human Services, Strathfield Council 

Phone: 9748 9631 

Email: kathryn.fayle@strathfield.nsw.gov.au 

 

The selection panel's decision is final, and no communications will be entered into regarding an 

unsuccessful EOI submission. Unsuccessful artists will be advised by email. 

 

 

 

 

 

 

 

 

 

https://artsnsw.smartygrants.com.au/2223STFHS
https://artsnsw.smartygrants.com.au/2223STFHS
mailto:kathryn.fayle@strathfield.nsw.gov.au
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8. SELECTION PROCESS 
 

Selection for this project is a three stage process as follows: 

1. Expression of Interest 
This Expression of Interest represents the first stage of the selection process. To register your 

interest please refer to the submission proposal materials outlined in Item 10. 
 

Please note a concept proposal is not required at this stage and no fees will be paid to artists 

for submitting an expression of interest.  
 

2. Shortlisted Artists 
A fee of $1000 will be paid to each shortlisted artist for the preparation of the artwork concept. 

All shortlisted artists will be required to submit a formal tender submission, including artwork 

concepts, detailed budget, methodology, timelines, materials, dimensions, installation 

procedures and high level maintenance guidelines.  

All short-listed artists will be required to present their concept in person to the selection panel. 

Selection of the successful artwork concept will be based on the following criteria:  

 Artistic vision, quality and originality of the proposed concept  

 Impact of the concept and its capacity to engage with audiences and community  

 Suitability to context and responsiveness to the site  

 Viability and constructability  

 Sustainability and durability of materials  

 Accessibility, risk management and safety of proposed artwork  

Strathfield Council reserves the right to accept or reject any submission. No correspondence 

will be entered into regarding an unsuccessful submission.  
 

3. Artist Commission 
The commission will be awarded to one artist/artist team. An artwork commissioning 

agreement will be provided by Strathfield Council to the artist for the design, fabrication and 

installation of the artwork.  

 

9. ASSESSMENT 
 

Applications will be reviewed by the Public Art Advisory Group (PAAG) and assessed against criteria 

outlined in this brief. The PAAG will provide recommendations to Strathfield Council for a shortlist of 

three artists to progress to the competitive Concept Design stage. Strathfield Council has convened a 

PAAG to provide broad-based expert advice in public art commissioning. 

The PAAG will review, discuss, and provide consensus recommendations to Strathfield Council at 

designated stages throughout the commissioning process, including: 

• EOI review and shortlisting 

• Concept Design and Artist Selection 

• Concept Design Review 
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10. PROJECT TIMEFRAME 
 

 

 

 

 

*Please note that the schedule is subject to alteration based on project requirements and the PRUAIP construction program. 

 

11. COPYRIGHT AND OWNERSHIP 
 

The Artist retains all copyright in relation to their artwork proposal and their proposal may not be 

reproduced by any party without the artist’s written permission. The artist will be acknowledged in any 

public display or promotional material that refers to their artwork.  

 

12. PUBLIC COMMUNICATIONS 
 

The artist shall not make or authorise a public statement relating to their proposal or the project or any 

other matter related to the project without prior written approval. 

 

Stage/Description Timeframe 

Artist EOI Opens 21 February 2022 

Artist EOI Closes 3 April 2022 

Artists Shortlisted 2 May 2022 

Artists Notified  4 May 2022 

Site Visit  11 May 2022 

Concept Development Submission Due  20 June 2022 

Final Artist Shortlist Selection/Artist Presentations 29 June 2022 

Artist Notified 6 July 2022 

Design Development 
 

July – September 2022 

Artist Proposal Submitted to Council 1 October 2022 

Public Exhibition of Concept 
  

5 - 26 October 2022 

Fabrication and Construction of Artwork* 

 

November 2022 – January 2023 

(TBC) 

Artwork Installation* 
  

February 2023 (TBC) 
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13. SITE PLANS & IMAGES 
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14. RELEVANT LINKS 
 

CREATE NSW Public Art Framework – Parramatta Road Urban Amenity Improvement Program 

https://www.planning.nsw.gov.au/-/media/Files/DPE/Brochures/PRUAIP-Public-Art-

Framework.pdf 

 

Urban Growth NSW – Parramatta Urban Amenity Improvement Program Plan 

https://www.planning.nsw.gov.au/Plans-for-your-area/Infrastructure-funding/Parramatta-Road-Urban-

Amenity-Improvement-Program 

 

CREATE NSW – Aboriginal Arts & Culture Protocols 

https://www.create.nsw.gov.au/arts-in-nsw/aboriginal-arts-and-culture-protocols/ 

 

15. APPENDIX 
 

Public Art Policy – Strathfield Council………………………………………………………………...12-16 

 

 

https://www.planning.nsw.gov.au/-/media/Files/DPE/Brochures/PRUAIP-Public-Art-Framework.pdf
https://www.planning.nsw.gov.au/-/media/Files/DPE/Brochures/PRUAIP-Public-Art-Framework.pdf
https://www.planning.nsw.gov.au/Plans-for-your-area/Infrastructure-funding/Parramatta-Road-Urban-Amenity-Improvement-Program
https://www.planning.nsw.gov.au/Plans-for-your-area/Infrastructure-funding/Parramatta-Road-Urban-Amenity-Improvement-Program
https://www.create.nsw.gov.au/arts-in-nsw/aboriginal-arts-and-culture-protocols/
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POLICY TITLE 
 

RESPONSIBILITY  

DATE ADOPTED  MINUTE  

REVISED  REVIEW  

ECM No  

ASSOCIATED POLICIES 

• Arts and Culture Policy 

• Civic Pride Policy 

• Procurement Policy 

ASSOCIATED 

LEGISLATION 

• Local Government Act 1993 

 

ASSOCIATED 

GUIDELINES 

• Community Strategic Plan – Strathfield 2030 

• Plans of Management 

• DCP 

• Code of Conduct 

 

1.0 Introduction 

1.1 Title and Commencement  
 

This policy is titled PUBLIC ART POLICY and was adopted on DATE by approval of the Chief Executive 

Officer. The following amendments have been made: 

 

Date Amendment Approval 

   

   

   

 

1.2 Background and Purpose of Policy 
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Strathfield is a culturally diverse and socially cohesive community with respect for its heritage and environment.  

 

This policy seeks to establish guidelines to achieve informed and transparent decision making when approving 
or declining proposed public art projects.  

 

The policy will also guide public art decisions to be made with consideration for the cultural and heritage assets 
of Strathfield  that will create an environment of civic pride and  support community connection  through 
creative expression. 

 

 

 

1.3       Objectives 

 

The objectives of the policy are that decision making for selection of public art will; 

 

• Be consistent with the principles of the Arts and Culture policy 

• Enhance the location in which the artwork is to be sited, will provide added interest and an enriching 

context; 

• Be specific to its site or context, whilst drawing from and adding to the history, heritage and 

environment of its location;  

• Be appropriate and suitable to its site, in scale and impact on amenity and other uses, including 

public’s day to day use of the public domain; 

• Be high quality in design, materials and durability to ensure artwork is safe and can withstand weather 

and physical contact over time; 

• Ensure that the artwork lifestyle costs are a factor of the budget, and evaluate the level of 

maintenance and upkeep required. 

• Present innovative, fresh, creative and original ideas that inspire, provoke reflection, arouse curiosity;  

• Be consistent with relevant planning, urban design, heritage and environmental legislation, policies 

and plans of management. 

• Examine public art proposals by an Independent Public Art Panel against a set of selection criteria to 

ensure high quality decisions are made in relation to all public art projects, including Street Art. 

 

 

1.4 Coverage of the Policy 

The policy covers all Council officials, volunteers and Arts and Culture Panel members and any person or 

organisation employed by Strathfield Council for services relating to public artworks in the public domain. 
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1.5 Definitions 

 

Public Art: A permanent or temporary work of art in the public domain created by a professional artist through a 

formal commissioning process. Public artworks can take varied physical and virtual forms including objects and 

statuary  in a variety of media; projections and lighting treatments; paving, landscaping and plantings treatments 

within the urban fabric. Public Art may be an object that provides practical functionality in addition to its 

substantive role as a work of art. 

 

Temporary Public Art: A public artwork intended to be in place for a defined period of not more than six months. 

 

Public Art Panel: Council’s Public Art Panel is an independent panel consisting of at least 5 members representing 

artistic/creative industry experience, and other relevant community and agency participants. 

 

Public Art Assessment: The merit considerations required to assess the public art project that relate to innovation, 

quality, cost, safety, sustainability and overall appropriateness. 

 

De-accession: To remove or sell a work of art from a collection because of quality, condition or irrelevance to the 

collection. Any funds collected to be kept for the purchase of other works of art. 

 

Street Art: A commissioned, attributed public facing artwork such as a mural released with the approval of the 

Public Art Committee. 

 

Graffiti: A non-commissioned public facing artwork realised without the approval of Council 

 

 

 

2.0 Policy Statement 

 

Strathfield Council supports high quality art projects in the public domain which will add to the liveability and 

visual impact of the area and enhance the cultural and heritage assets. 

 

The policy establishes the criteria for the assessment of all public art commissioned by the Council, or acquired 

by purchase or donation to be located in the public domain. Public art projects in any form or style created and 

installed without Council approval will be deemed as unwanted graffiti. 
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The key criteria provides guidance to support high quality decision making when approving or declining proposed 

public art projects to enhance visitor experience and the cultural and heritage aspects of Strathfield. 

 

CRITERIA 

 

➢ Relevance to the objectives and actions of the Community Strategic Plan and relevant Council Policies; 

 

➢ Standards of excellence and innovation; 

 

➢ The integrity of the work; 

 

➢ Relevance and appropriateness of the work to the context of its site; 

 

➢ Consistency with current planning, heritage and environmental policies; 

 

➢ Suitability in accordance with Plans of Management 

 

➢ Consideration of public safety and the public’s access to and use of the public domain 

 

➢ Consideration of maintenance and durability requirements; 

 

➢ Budget considerations including allocation for ongoing maintenance 

 

➢ Future consideration of needs for removal, re-location, de-accessioning and disposal 

 

 

 

 

 

 

 

 

 

 

 


