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welcome.
Culture matters. The values, histories and aspirations that we as a people and a nation
treasure are expressed as our culture. Culture is dynamic; it’s what defines us as a nation.
Our stories, shaped by our profound diversity, are a vital expression of our identity, our
experiences and our culture. Australia’s culture reaches back more than 60,000 years with
its roots in our Aboriginal traditions and is complemented and enhanced by a multicultural
population from all over the world. These stories deserve to be celebrated and told even
better, which is why we have asked you to come together for the Arts 2025 Summit.

DON HARWIN MLC
MINISTER FOR THE ARTS

keynote.

This Summit is an opportunity for you to contribute to the State’s creative future. We have an
impressive line-up of speakers and panellists – providing an exciting platform for participants
to be inspired and to inspire others by sharing their thoughts and ideas. This discourse will
inform the development of a Strategic Framework, which will guide the State’s investment in
arts, screen and culture through to 2025.
The NSW Government wants to hear from you, to understand what your vision is for the
future, and to build on what we have already achieved. I encourage you each to fully immerse
yourself in the discussions today – to talk about what’s working, where there’s room for
improvement and where we should be building for the future. I look forward to hearing some
exciting ideas!

Widely known for his thick, gestural oil paintings, Ben has worked across a range of media
including drawing, photography, sculpture and installation. His works often serves as a
reflection of social and political events; from the current global refugee crisis to the complex
social history of our country; he is constantly critiquing notions of identity, patriotism and
belonging.
Ben’s work has been exhibited in a number of significant national and international exhibitions.
In 2011 the Australian War Memorial commissioned Ben to travel to Afghanistan as Australia’s
official war artist. The resulting body of work exhibited at the National Art School Gallery in
2013 received critical acclaim and went on to tour art galleries across Australia up until 2016.
In 2014 he was selected as the overall winner of the Prudential Eye Award, Singapore and
invited to become the first Australian to hold a solo exhibition at Saatchi Gallery in London.
BEN QUILTY
ARTIST &
SOCIAL COMMENTATOR

presenter.

JEREMY FERNANDEZ
ABC JOURNALIST & PRESENTER

Jeremy Fernandez is a journalist, producer and presenter with ABC
News. He has anchored and reported in the field for some of the
network’s biggest broadcasts, including state and federal elections
and budgets, the Brexit referendum, the Anzac Centenary, Sydney’s
Martin Place siege, Melbourne’s Commonwealth Games and Perth’s
Claremont serial killer investigation. Jeremy appears on the ABC’s
10.30pm news, and ABC News NSW. He is also a regular contributor
to the ABC News channel, ABC News Digital and ABC Radio.

Vipoo Srivillasa, Obsessed: Compelled to make.
Australian Design Centre 2017. Photo: Angus Lee Forde

discuss.

ROSEMARY BLIGHT PANEL ONE
PRODUCER/PARTNER, GOALPOST PICTURES;
ARTS & CULTURE ADVISORY COMMITTEE MEMBER

Rosemary is one of Australia’s most experienced
film & television producers. Her credits include
the The Sapphires; Felony starring Joel Edgerton;
Clubland; The Eternity Man, which won the Rose’Dor.
She is Executive Producer of Leigh Whannell’s new
film UPGRADE and is in production of Top End
Wedding with Wayne Blair. She is Producer of the
ABC and Sundance TV series Cleverman.
WESLEY ENOCH PANEL ONE
SYDNEY FESTIVAL DIRECTOR; ARTS & CULTURE
ADVISORY COMMITTEE MEMBER

Wesley has been a theatre director/writer for over
25 years specialising in Aboriginal Theatre. Wesley
has been Artistic Director of Queensland Theatre
Company 2010-15 amongst others, and worked on
the Opening Ceremony of the 2006 Commonwealth
Games. Wesley has worked with all the large theatre
companies, arts centres and festivals in Australia
and won multiple awards. Wesley is the Chair of the
Aboriginal & Torres Strait Islander Strategy Panel for
the Australia Council.
DAVID GONSKI AC PANEL ONE
PRESIDENT OF THE AGNSW TRUST; ARTS &
CULTURE ADVISORY COMMITTEE MEMBER

David is Chairman of the Australia and New Zealand
Banking Group Ltd, Chancellor of the University
of New South Wales and Chairman of the UNSW
Foundation Ltd. He is also a Patron of the Australian
Indigenous Education Foundation and Raise
Foundation and a Founding Panel Member of Adara
Partners. He is currently Chair of the
Review to Achieve Educational Excellence in
Australian Schools for the Commonwealth
Government of Australia.
CLARE HOLLAND PANEL ONE
HEAD OF CULTURE AT RED BULL

Clare has recently been appointed Head of Culture
at Red Bull. For the last 5 years Clare has been
Managing Director of FBi Radio, Sydney’s largest
independent youth broadcaster. Clare has worked
for Sydney Festival, the Biennale of Sydney and
Underbelly Arts. She has a reputation for identifying
emerging talent and championing new directions for
contemporary culture in Sydney.
DAN ROSEN PANEL ONE
CHIEF EXECUTIVE, ARIA; ARTS & CULTURE
ADVISORY COMMITTEE MEMBER

Dan has worked at the intersection of creativity
and technology as a lawyer, policy advisor,
and executive. As a musician, Dan won Triple J
Unearthed and has toured extensively. He is a Board
member of Creative Partnerships Australia, Advisory
Board member of the National Indigenous Music
Awards, Ambassador for the Federal Government’s
G’day USA diplomacy program, and former Chair of
the NSW Creative Industries Taskforce.

MICHAEL ROSE AM PANEL TWO
CHAIRMAN, SYDNEY LIVING MUSEUMS;
ARTS & CULTURE ADVISORY COMMITTEE MEMBER

Michael is also the Chairman of the Committee for
Sydney and a number of other organisations including
ChildFund Alliance and the Institute for Global
Development at UNSW.
SIMON MORDANT AM PANEL TWO
CHAIR OF THE MCA AUSTRALIA BOARD;
ARTS & CULTURE ADVISORY COMMITTEE MEMBER

Simon is a director of MOMA PS1 in New York, a Trustee
of the American Academy in Rome, member of the
International Council of MOMA in NY, member of the
Executive Committee of the Tate International Council,
member of the Wharton Executive Board for Asia, Chair
of Lend Lease’s Public Art Panel for Barangaroo. He has
been Australian Commissioner at the Venice Biennale,
and a Director of the ABC.
JESS COOK PANEL TWO
MANAGER DIRECTOR 107 PROJECTS

Jess is a founding member and Managing Director of
107 Projects, a multidisciplinary creative enterprise
located in Redfern and soon to expand to Zetland.
Through a mix of music, visual arts, performance, film
and discourse, 107 Projects year-long creative program
aims to inspire, entertain and challenge.
ROSIE DENNIS PANEL TWO
CEO/ARTISTIC DIRECTOR URBAN THEATRE PROJECTS

Rosie Dennis is the current Artistic Director of Urban
Theatre Projects. She is passionate about telling stories
that are full of humanity. Prior to joining UTP Rosie’s
work was presented at more than 25 festivals across
Australia, Central Europe, the United Kingdom, and
New Zealand.
LINDY HUME PANEL TWO
ARTISTIC DIRECTOR

Lindy is an award-winning director whose
accomplishments include terms as Festival Director of
Sydney Festival (2010-2012) and Artistic Director of
Perth International Arts Festival (2004-2007). Currently
Artistic Director of Ten Days on the Island in Tasmania,
Lindy has led several of Australasia’s major performing
arts institutions and is a passionate advocate for
excellence in regional arts in Australia.
ZAREH NALBANDIAN PANEL TWO
CEO AND PRODUCER, ANIMAL LOGIC

Zareh has collaborated with iconic directors,
producers and artists on some of the most successful
feature films of our time. Zareh was Executive Producer
on Academy Award winning Happy Feet, and more
recently, Executive Producer on The LEGO® Movies,
and Producer on Peter Rabbit (2018). He is committed
to building a successful, globally competitive digital
production industry in Australia.

JANE SIMMONS PANEL ONE
EXECUTIVE DIRECTOR, SCHOOL SERVICES
NSW DEPARTMENT OF EDUCATION

With over 25 years of experience in educational
leadership Jane is recognised for her successful
leadership of educational programs, which
enhance student engagement and improve student
outcomes, including the state wide provision of
Arts Education in NSW public schools and the
development of international programs. Jane is
also the producer of the Schools Spectacular.

engage.

Boomerang Festival, at the Byron Bay Blues Festival,
2017. Photo: Orlando Sydney

GABRIELA GREEN FAST FIVE
Gabriela is a socially engaged and highly inclusive dance artist.
She is of a Chilean refugee family who fled the Pinochet
dictatorship in 1974. This heritage informs the political framework
of Gabriela’s work. She currently works as an Independent Artist as
well as the Dance Development Officer of fLiNG Physical Theatre.
She is a 2017 Create NSW Young Regional Artist Scholarship
recipient. Her latest project Continuous Process, Altered Location is
a nomadic community arts occupation and seeks to deconstruct art
to greater reveal the creative process.

Rachel Perkins, behind the scenes on Mystery Road. Photo: John Platt

KHALED SABSABI FAST FIVE
Khaled’s process involves working across art mediums,
geographical borders and cultures to create immersive and
engaging art experiences. He makes work that questions rationales
and complexities of nationhood, identity and change. His practice
speaks to audiences in ways that enlighten our understanding of
universal dynamics, which is more complex and ultimately more
unknowable than our own selves.
MARK SCOTT AO FAST FIVE
Mark is the Secretary of the NSW Department of Education. He has
a distinguished record in public service, education and the media.
Initially a teacher and education policy adviser, Mark enjoyed a
career in journalism, as Editor-in-Chief of Fairfax newspapers and
then Managing Director of the ABC from 2006 to 2016. As leader
of one of the largest education systems in the world, he has a
particular interest in preparing today’s students for tomorrow’s
rapidly changing world.
SALOTE TAWALE FAST FIVE
Exploring the identity of the individual within collective systems
through self-performance, photomedia, drawing, painting and
installation, Salote’s practice draws on personal experiences of
race, class, ethnicity and gender formed by growing up in suburban
Australia. Exhibiting both locally and internationally, Salote is the
inaugural recipient of the 2017 Arts NSW Visual Arts Fellowship,
and will take up an Australia Council residency in London this year.
JUSTENE WILLIAMS FAST FIVE
Justene Williams has been a practising artist for over 20 years. She
is well-known for her large scale live works, video performances,
installations and sculptures. Williams’ performance installations
celebrate the avant-garde dream of the ‘total artwork,’ while
deconstructing it with the female body—domesticating and
situating it in the reality and absurdity of now.

Am I, Shaun Parker & Company. Photo: Prudence Upton
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schedule..
8.00 REGISTRATION AND COFFEE
Smoking Ceremony PUBLIC SPACE
Welcome to Country B17
Purpose, objectives and agenda with Jeremy Fernandez B17
Premier’s address by Hon. Gladys Berejiklian B17
Welcome to Hon. Don Harwin with Sam Mostyn B17
Minister’s address by Hon. Don Harwin B17
Snapshot of the arts, screen & culture sector in NSW B17
Keynote address by Ben Quilty B17
PANEL 1 What is the shared ambition for the
future of arts, screen and culture in NSW? B17
10.40 - 11.10 MORNING TEA
Fast Five - 5 minute presentations from the sector B17
PANEL 2 How do we extend the reach of arts, screen and
culture so that it enriches local communities and promotes
NSW as a global destination? B17
Summary of key ideas so far with Jeremy Fernandez B17
12.30 - 1.30 LUNCH
Roundtable discussions TRK 3, 8, 12
2.40 - 3.00 AFTERNOON TEA
Open space sessions B17
Summary of key ideas and how they will input to
policy development B17
Closing comments B17
5.00 CLOSE AND NETWORKING PUBLIC SPACE
Post-Summit Networking hosted by Carriageworks
6.00 EVENT CLOSE
B17 - BAY 17. TRK 3, 8, 12 - TRACK 3, 8 AND 12

Cover: Emily Parsons-Lord, Things Fall Apart as part of The Future Leaks Out. Liveworks Festival of Experimental Art presented by
Performance Space. © the artist and Performance Space. Photo: Lucy Parakhina

2
PAPER:
OVERVIEW OF ARTS, SCREEN & CULTURE IN NSW

OVERVIEW OF
ARTS, SCREEN
& CULTURE IN
NSW
MARCH 2018

CONTENTS

ARTS 2025 SUMMIT

1

ARTS, SCREEN AND CULTURE – AN OVERVIEW

3

PREPARING FOR THE FUTURE

4

SECTOR DIVERSITY

5

SECTOR PARTICIPATION

7

ECONOMIC CONTRIBUTION

8

SOCIAL IMPACTS

9

POPULATION GROWTH

11

IMPACT OF EMERGING TECHNOLOGIES

12

WORKING ACROSS OTHER SECTORS

13

KEY STAKEHOLDERS IN THE SECTOR

14

NSW GOVERNMENT SECTOR FUNDING

15

APPENDIX A: NSW CASE STUDIES

20

APPENDIX B: INTERNATIONAL CASE STUDIES

31

1

ARTS 2025 SUMMIT

Heard Syd, 2016, by Nick Cave at Carriageworks Sydney. Photo: Zan Wimberley

The Arts 2025 Summit (the Summit) is a full-day event on Friday, 23rd March, at
Carriageworks in Eveleigh. It is the first event of its kind to bring together the arts, screen
and culture communities to input into, and discuss, future growth and investment in the
sector.
The Summit is organised by Create NSW, and will have a range of guest speakers and
panels and up to 500 participants, including:
• artists, practitioners, and sector experts
• cultural organisations including cultural institutions, Aboriginal arts organisations,
and local and regional arts, screen and cultural organisations
• private sector organisations and sponsors
• government and policy leaders including the Minister for the Arts NSW and
representatives from other Departments.
The purpose of the Summit is to gain the voice of the community on five key areas. This
includes feedback and ideas on how the sector can:
1. Promote NSW as a global destination and the creative capital of the Asia-Pacific
2. Improve access and participation in Western Sydney and Regional NSW
3. Attract alternative forms of funding
4. Prioritise its investment and funding
5. Build opportunities for cross-government collaboration to achieve joint outcomes.

1

The event will include the opportunity for round table discussions and activities to prompt
ideas and innovation. Following the Summit, a series of workshops will be held with smaller
groups across the sector to explore themes from the Summit in further detail.
The ideas and feedback from the Summit and workshops will contribute to the development
of an eight-year blueprint to guide the State’s investment in arts, screen and culture: Arts
2025. Arts 2025 will further the Create in NSW: NSW Arts and Cultural Policy Framework by
articulating the future vision for the arts, screen and culture sector, and outlining a clear set
of initiatives to achieve this vision.

Key questions to consider ahead of the Arts 2025 Summit:
• What innovation or approaches are already happening in NSW that we should
expand or leverage more broadly?
• Where should arts, screen and cultural funding be prioritised to promote NSW as
the creative capital of the Asia-Pacific?
• What are the biggest challenges or gaps for the sector going forward?
• Where are we falling behind other states or cities in arts, screen and culture?
• Where are the opportunities to contribute to, and collaborate with other sectors to
improve economic, social, and cultural outcomes?

2

ARTS, SCREEN AND CULTURE – AN OVERVIEW
This paper has been prepared as a background paper for participants in the Arts 2025
Summit. It seeks to give a broad overview of the creative sector in NSW, and highlights the
sector’s contribution to the state’s cultural, economic and social development.
At its highest level, the creative sector comprises the three broad areas of arts, screen and
culture. Within these are the performing arts, literature, music and sound recording, libraries
and museums, publishing, photography, film, television and video production, internet and
television broadcasting, cultural tourism, arts education, digital media and many more new
practices and platforms.
Arts, screen and cultural activities provide a way for us to express and reimagine our rich
and vibrant history. They have the power to break down barriers, empower diverse voices
and nurture empathy and understanding of different groups and cultures. They add meaning
to our social and emotional lives, provide creative depth and motivation for learning, and
provide ways to engage with our community and improve our health and wellbeing.
The creative sector also helps to drive our state’s economy through job creation, innovation,
and tourism. As technology evolves and changes the labour market, other industries will
increasingly look to the sector for critical skills of the future, such as creativity and
entrepreneurship.
The sector has diverse strengths, and there is potential to better draw on arts, screen and
culture to promote NSW as a global destination, and as a creative leader in the Asia Pacific
region. While Sydney routinely rates in the global top 20 in big culture assessments of
cities1, many of the largest culture-based indices are weighted strongly towards
demographic and lifestyle dimensions of culture, where Sydney is performing well. Arts and
cultural attendance and production dimensions are much harder to compare directly. So
cities such as New York City, Los Angeles and Milan do not often rate as well on these
assessments due to their quality of life challenges, even though they have world-renowned
arts and culture scenes.

Don’t Worry, 2016 and Be Happy, 2016, Abdul Abdullah. Installation view as part of Jogja Calling, 4A Centre for Contemporary Asian Art.
Courtesy of the artist and Fehily Contemporary. Made with the assistance of DGTMB Art Embroidery. Photo: Document Photography
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PREPARING FOR THE FUTURE
Undeniably, culture and creativity have been the cement that binds together not only hearts
and souls, but entire societies and nations.
-

Cultural Times, UNESCO

As the world changes at an unprecedented pace, and technology disrupts traditional ways of
working, working in and through the arts provides a way to help people meet the economic
and social challenges of the future.
Arts, screen and cultural activities enable people to connect to each other in meaningful
ways and to understand other communities and cultures. It broadens the notions of how
relationships and connectivity can be achieved2. Community arts, for example, actively
encourages participation and community belonging and can reduce feelings of alienation
and isolation.3 Arts, screen and culture also provides a way for people to engage with
challenging topics and new ideas. It is a way to express shared values and create shared
experiences through working together towards meaningful outcomes.4
New technologies have allowed unprecedented access to data and information and enables
constant connectivity. While this has brought substantial benefits across society, including in
health, education, employment and the broader economy, it also brings with it negative sideeffects, including to individual health and wellbeing due to emotional disconnection, mental
fatigue and anxiety5. Arts, screen and culture provides an opportunity to bridge this gap,
building empowerment and engagement by giving people a way to express their voice and
values.
Emerging technologies such as artificial intelligence are creating significant disruption to
labour markets and industries. Creative industries provide skills and experiences that cannot
be easily replicated by technology or machines. More broadly, the innovation and
entrepreneurialism inherent in the creative industries can be the catalyst for new ideas for
businesses and future employment. Jobs of the future are expected to be focussed on
community, personal and business services, and other more “human” professions that
require creative thinking and interpersonal interaction 6. The arts, screen and culture sector
plays a critical role in the transfer and development of soft skills critical for these jobs,
including social skills and emotional intelligence.
The creative sector has a critical role in education to position NSW and Australia for the
future. There is growing recognition of the need to focus on education across STEAM
disciplines (Science, Technology, Engineering, Arts and Maths) to build the skills required for
the future, for both individuals and society more broadly. Research by the University of
Sydney has demonstrated the positive impact of the arts on young people, in improving
overall academic performance and helping young people build their confidence and further
develop their decision-making and problem-solving skills.7
Arts and culture is also strongly linked to innovation in sectors such as education, IT and
service innovation. Inter-disciplinary collaboration and competition is a critical component in
the generation of cutting edge ideas and technology. For example, in the UK, the Royal
Opera House’s experiments with 3D technology were ground-breaking in the field of live
event capture. By 2012, the technology had become mainstream enough for several major
events to be broadcast live in 3D, including the opening ceremony of the London 2012
Olympic Games8.

4

SECTOR DIVERSITY
The creative sector involves a diverse array of contributors, including globally recognised
talent and award winning individuals and organisations.
Artists, film makers, and cultural practitioners form the foundation of the sector. Their
creative outputs explore and celebrate dynamism and richness in our communities, promote
our stories and ideas to the world, and contribute to our economic and social life. For
example, NSW based film practitioner Daniel Monks is the first Australian to win at the
Busan International Film Festival. His debut film Pulse9 which won in 2017, was inspired by
his own personal story, and demonstrates how film can help to explore complex societal
issues such as gender, sexual identity and disability.
Local organisations provide support to emerging artists and creators, and play a pivotal role
in demonstrating how creative industries can foster community ownership, participation and
foster social change. For example, Shopfront, a youth-led arts cooperative in the Southern
Sydney and Illawarra region, brings young people together to promote skills in artistic
leadership and community building, and help to foster connections within the community,
build a sense of belonging, and develop new models of shared leadership.
Parramatta Artists’ Studios, located in the centre of Parramatta’s CBD, offers an annual
program of events, workshops and arts activities to support emerging and established
contemporary artists 10. Screenworks, located in the Northern Rivers, supports regionallybased screen practitioners and industry through an annual program of approximately 40
professional and industry development events.

In progress image of Sydney Modern Project, atrium as produced by Kazuyo Sejima + Ryue Nishizawa / SANAA

Our state’s cultural institutions, such as the Art Gallery of NSW and Sydney Opera House,
have become a critical part of our Australian identity and play a major role in promoting the
sector. In addition to their substantial contribution to local engagement in cultural activity,
education and outreach, the cultural institutions also play a critical role in preservation and
curation of key collections. They draw large audiences from interstate and globally to make a
substantial contribution to cultural tourism. Their influence and reach continue to grow

5

through innovative approaches, such as digitisation of collections and collaborative outreach.
For example, the Australian Museum recently took a life-size Tyrannosaurus Rex to five
Stockland shopping centres in Greater Sydney and regional NSW for their T. rex on Tour
initiative.11 The Museum of Applied Arts & Sciences’ travelling exhibition, Faith Fashion
Fusion: Muslim Women’s Style in Australia which displays the evolving interplay between
global fashion trends and expression of faith, toured across regional NSW, and is now
installed in at the Islamic Arts Museum Malaysia.12
Philanthropists and sponsors play an important role in supporting emerging artists as well as
cultural initiatives and organisations. Active supporters come from a broad spectrum of
backgrounds, and contribute in their own ways. For example, Gretel Packer has become a
driving force for the sector as an arts patron, establishing the $200 million National
Philanthropic Fund to support arts and culture. 13 The former managing director of investment
bank Greenhill Australia, Peter Wilson, formed a syndicate with friends and colleagues to
fund half the cost of commissioning playwright Angela Betzien to write the play Mortido,
which premiered at Belvoir St Theatre.14
Bangarra Dance Theatre provides an example of how sponsorship and philanthropy has
contributed significantly to its success, having seen its philanthropic revenue grow from
$531,512 in 2013 to $933,770 in 2015 through its proactive engagement with a select group
of organisations. 15
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SECTOR PARTICIPATION
The arts, screen and culture sector plays a central role in the lives of NSW residents and
visitors. As illustrated in Figure 1, engagement with creative industries is diverse and covers
a wide variety of activities. 98% of NSW residents engage with the arts in one or more forms,
such as through festivals, live music and performances, literature events, and gallery
exhibitions, as well as through online channels, music streaming and film.
The sector makes a major contribution to the NSW economy. Approximately 212,600 people
are directly employed in NSW’s creative industries, representing 40% of Australia’s total
creative industries workforce.16 NSW is hiring more people in the arts than ever before,
outweighing the employment growth rates of agriculture and retail. 17
Figure 1: NSW residents' arts engagement in 2016 18

The state houses a third of the nation’s major performing arts companies, including Bangarra
Dance Theatre, the Australian Chamber Orchestra, and Sydney Theatre Company. It is host
to a rich and diverse program of festivals, including the Sydney Festival, Bluesfest,
Flickerfest, Deni Fest, Vivid Sydney, and the Sydney Writers’ Festival. NSW also has some
of the oldest cultural institutions and the largest share of screen production in the country.
Sydney is recognised as a UNESCO Creative City of Film19, which provides further
opportunity to attract international and local production and post-production to both Sydney
and NSW, as it did for The Great Gatsby, the recent LEGO franchise, Alien: Covenant and
Unbroken.
The activities of our regional areas are critical to sustaining and promoting a vibrant creative
sector that reflects our state’s depth and diversity. Engagement with the arts enriches the
lives of regional Australians and creates stronger, healthier and more cohesive communities.
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Currently, 1 in 6 professional Australian artists live in regional cities or towns, and
approximately 1 in 10 live in rural, remote or very remote areas. 20 Recognising the
importance of arts, screen and culture to our regional and remote communities, State
Cultural Institutions are beginning to look for new and unique ways to increase the reach of
their programs. Regional touring presents a significant opportunity to increase access and
participation. Almost 700,000 people attended programs run by State Cultural Institutions in
regional NSW i in 2015-16.21

ECONOMIC CONT RIBUT ION
The arts, screen and cultural sector makes a significant social and economic contribution to
NSW. As highlighted in Figure 3 overleaf, in 2016-17, the sector contributed almost $16.3
billion to gross state product (GSP). 22 Approximately 19,000 businesses 23 are in the market,
creating a total of 120,000 full-time equivalent jobs (FTE) 24. Within the sector, screen
production created a direct and indirect value of $731 million and employed 6,571 FTE. 25
Arts, screen and culture helps us attract both interstate and international visitors to Sydney
and regional areas. In 2016, cultural and heritage visitors spent an estimated $12 billion in
NSW.26 In addition to their cultural and tourism contribution, the six Cultural Institutions and
two State Significant Organisations ii have a total asset and collection value of $9.6 billion,
which underpins the Government’s AAA credit rating 27.
Figure 2: Economic impact of the arts, screen and culture sector in NSW

NSW accounts

Arts, culture and screen
contributes $16.3 billion
in Gross State Product (GSP)
- KPMG (2018)

83%

of people
participate in
the arts
- ABS (2011)

212,600

for 70%
of Australian arts
and culture exports

- Creative Industries Strategy (2017)

In 2015, the 12 million
domestic and
international visitors to
cultural and heritage
areas in NSW spent
approx. $12b

- Destination NSW (2017)

people are directly employed in
NSW creative industries
- Creative Industries Strategy (2017)

Approx.

19,000 business are in the market
- ABS (2017)

This excludes Sydney Living Museums, which has only recently been defined as a Cultural Institution.
The Cultural Institutions are the State Library of New South Wales; Sydney Opera House; Museum of Applied Arts and
Sciences; Art Gallery of New South Wales; Sydney Living Museums; and the Australian Museum. The State Significant
Organisations refer to the Museum of Contemporary Art and Carriageworks.
i

ii
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The impact of investment in the sector is often underestimated. Arts, screen and cultural
funding was allocated 0.9% of the State Budget in 2016-17, yet contributed to 2.6% of GSP,
or a $1.88 return on investment for each dollar invested. 28 For screen production, $13 million
was invested in 2016-17, with the Made in NSW fund committing $20 million over two years.
To date, the Made in NSW fund has generated $319 million in production expenditure from
an investment of $16.88 million, translating to an $18 return per dollar invested 29, as
highlighted in Figure 3.
Our cultural infrastructure iii is estimated to have a tourism value of $826 million and a “social
asset value” of $17.5 billion. This represents a social valueiv that is four times the monetary
value of its assets.30 The Murray Art Museum Albury (MAMA) provides an example of what
can be achieved through cultural investment in regional NSW. Opening in 2015 following an
$11.3 million redevelopment, the MAMA has generated $27.6 million in local economic
benefits and a $9.66 million boost to the visitor economy. 31
Figure 3: Economic impact of the arts, screen and culture sector in NSW continued

Every $1 invested in arts,
screen and culture returns

$1.88 in GSP

Every $1 invested in screen
production in NSW generates

$18 in expenditure

- KPMG (2017)

The state’s six Cultural Institutions
and two State Significant
Organisations have a combined
in total asset and
collection value

$9.6b

- Create NSW internal data

Our cultural infrastructure
has an estimated tourism
value of $826m
and a “social asset value” of

$17.5b

SOCIAL IMPACTS
While arts, screen and culture sector contributes to economic growth, it also connects
people with each other and promotes widespread social benefits. A survey by the Australia
Council, illustrated in Figure 4 below, revealed that more than half of participants, in
particular younger Australians, believed that the arts impacts their personal health and
wellbeing; their ability to express themselves; and their ability to think creatively. Almost
three quarters of participants believed that the arts make for a richer and more meaningful
life, and two-thirds believed it has a big or very big impact on their understanding of other
people and cultures. 32 In a health context, arts and cultural interventions, such as reading
groups, dance classes, music therapy sessions and art therapy sessions, have been shown
to have a direct positive impact on the health conditions of people suffering with dementia,
Parkinson’s disease33, depression34 and breast cancer.35 They can also address stigma
around mental health issues.

Cultural infrastructure includes buildings and spaces that accommodate or support the visual arts, crafts, media arts,
performing arts, heritage, museum, archives, libraries, publishing, sound recording, film, audio visual, radio and television.
These include State Cultural Institutions and State Significant Organisations.
iv Social value is determined as the sum of visitor value and the value to broader society.
iii

9

Figure 4: Social benefits of the arts

More than half of
surveyed
Australians,

believe that arts
impacts their personal
health and wellbeing;
their ability to express
themselves; and their
creative thinking

Almost three
quarters…

believe that arts make
their lives richer and
more meaningful

Two-thirds …

believe arts has a big
or very big impact on
their understanding of
other people and
cultures

- Australia Council (2017)

Arts, screen and culture also plays an important part in individual learning and growth.
Cultural activities have been shown to increase the cognitive ability of children by up to 17%,
making them better learners and providing them with the skills to apply knowledge more
effectively.36 Students with arts involvement earn better grades 37 and are 14.1% more likely
to report an intention to go on to further education 38. In fact, students that take arts subjects
such as drama and music, are likely to demonstrate improved grades in other subjects such
as mathematics and language and literacy39.

Tara Robertson in Bangarra’s production of Ochres 2015. Photo: Edward Mulvihil

Arts and culture are important to both developed and developing countries in promoting
better access to markets, public services, jobs and information, as well as a deeper citizen
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culture. Cultural spaces have proven to be particularly valuable in low or middle income
communities and at-risk groups facing challenges such as marginalisation, unemployment
and disadvantage. 40 Unemployed people have been found to be 12% more likely to have
looked for a job in the last four weeks if they have engaged with the arts.41 In a justice
context, participation in arts and culture has been shown to reduce re-offending rates
through assisting with social and personal development. 42
The altruistic effects of arts, screen and culture are also important. People that are an
audience member to the arts are 6% more likely to have volunteered frequently (once a
fortnight or more) and given more donations to charity. 43 High-school students who have
high levels of cultural capital, or high capacity to imagine and express themselves creatively,
are twice as likely to volunteer in their communities. 44, 45
Some of the broader social benefits of arts, screen and cultural investment are outlined in
Figure 5 below.46
Figure 5: Social benefits of the arts, screen and culture sector

Education

Human
capital

Health &
wellbeing

Innovation

Regional
investment

The creation of and
participation in arts,
screen and cultural
activity supports the
development of
technical skills and
cognitive skills such
as critical thinking
and soft skills
including confidence
and empathy.

The globalisation of
the arts, screen and
cultural sector
attracts global talent,
providing
opportunity for skills
transfer to both
established and
emerging
practitioners.

Interaction with arts,
screen and culture
encourages social
engagement,
enhances
community
wellbeing and
supports greater
mental health.

Cultural
infrastructure can
stimulate the
creative economy by
encouraging
creative workers’
participation in the
arts and increasing
skill levels.

Screen and cultural
infrastructure
provides added
investment into local
communities and
can provide easy
access to arts and
community
programs, vitalising
regional
communities.

POPULAT ION GROW TH
NSW is culturally rich and ambitious. Its 7.9 million people 47 come from a diversity of
countries, with England, China and India being the top three countries of birth outside of
Australia.48 This provides a fertile source of ideas and influences for creative work.
The opportunities and demand for art, screen and culture will likely expand as NSW’s
population grows. As highlighted in Figure 6, by 2036 the population is expected to grow to
9.9 million,49 with more than 60% of this growth expected to come from international
migration.50 The population is aging, with the 65 and over cohort growing most significantly
over the next 20 years. The number of Aboriginal and Torres Strait Islander people is
forecast to grow from 231,000 in 2016 to 290,000 in 2026. 51 The geographical distribution of
the population is also expected to shift, particularly through growth in Western and South
West Sydney.52
Currently, employment and audience participation in arts, screen and culture varies across
NSW. Fewer fit-for-purpose spaces, differences in transport options, and lower levels of nongovernment investment, create challenges for artists and practitioners in areas outside of
metropolitan Sydney, such as in Western Sydney and Regional NSW.53
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The potential for arts, screen and culture to contribute to the urban and economic growth of
these areas, however, is significant. For example, a new suburb of 30,000 homes will soon
be created south of the proposed airport site at Badgerys creek 54. Similar to the investment
made in Parramatta to create a new arts and cultural precinct, there is opportunity for the
sector to work closely with the community and the City of Liverpool to build the cultural
infrastructure to support arts, screen and cultural activity that will enhance the economic and
social capital of the area.
Figure 6: Demographic overview of NSW from 2016 to 2036
Projected population
growth (2016-36)
9.9M

0-9
10-19
20-29
30-39
40-49
50-59
60-64
65+

Top 10 highest growing LGAs
LGA

Annual growth
(2016-36)

Camden
The Hills
Parramatta
Strathfield
Liverpool
Botany Bay
Blacktown
Sydney
Burwood
Wollondilly

7.5M

8.88%
3.79%
3.72%
2.87%
2.73%
2.50%
2.47%
2.41%
2.40%
2.36%

- Department of Planning and
Environment (2016)

2016

2036

- Department of Planning and
Environment (2016)

Growth of Aboriginal and
Torres Strait Islanders

Year
2016
2026

Population
231,000
290,000

Top 15 countries of birth in
2016 outside Australia
Country of
Population
origin
(2016)
England
117,000
China
104,000
India
77,000
New Zealand
59,000
Vietnam
38,000
Philippines
34,000
Lebanon
30,000
Italy
26,000
Korea, Republic
24,000
of (South)
South Africa
21,000
Iraq
21,000
Hong Kong
20,000
Nepal
18,000
Fiji
16,000
Sri Lanka
15,000

- ABS (2012)

- ABS (2017)

IMPACT OF EMERGING TECHNOLOGIES
Digitalisation is expected to change the way people consume, share and create art, screen
and cultural work.55 Increasingly, the internet is becoming a medium for arts, screen and
cultural exchange between urban and regional audiences. For example, galleries and
museums are digitising their collections to enable access to a broader audience. Emerging
and regional artists are using online platforms to share and promote their work, and
increasingly, to sell works and raise funds.
Online sales of creative outputs are increasing in popularity, with platforms such as
Bluethumb selling approximately $60,000 in artwork each month 56. Additionally, new
blockchain-based arts investment platforms are emerging to enable investors to fund arts
acquisitions and diversify their investment portfolios. 57 Blockchain technology is also
supporting artists register, transfer and protect their creative assets. 58
Social media is also driving further engagement. YouTube, for example, has attracted a
global audience and, in 2016 alone, Australian creators uploaded more than 550,000 hours
of video.59 This has allowed channels such as Mighty Car Mods from Western Sydney to
become the world’s most viewed independent DIY automotive series with 2.6 million
subscribers and over 407 million video views.60 Spotify is another medium promoting
emerging and established Australian musicians. With over 70 million subscribers and over
140 million active users worldwide,61 the music sharing platform is enabling singers such as
Kita Alexander from Byron Bay to garner over 23 million streams on her song Plain Sight,
generating an estimated $100,000 in revenue. 62 Social media is also enabling attraction of
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arts philanthropy by promoting initiatives such as Creative Partnership Australia’s Plus1
program and other crowdfunding campaigns.63
In future, AI may play a stronger role in the sector as a source of inspiration and insight.
Companies such as IBM are already using AI to assist the screen industry through content
production, content management, customer experience analytics, content delivery and data
analytics.64

360 Vision Virtual Reality Lab. Image courtesy of Create NSW, ABC, Screen Australia, Event Cinemas and AFTRS

W ORKING ACROSS OTHER SECTORS
The creative sector intersects with a number of other sectors across NSW. There are
collaborations with sectors such as construction, manufacturing, telecommunications and
accommodation, and overlaps with a number of disciplines such as architecture, game
development, and graphic design. It also supports labour productivity, growth and innovation
in other industries. For example:
• Publishing, film and television, and distribution and broadcasting contributes to over
one-third of the economic value-add to the information media and
telecommunications sector.
• Segments such as specialist design services and professional photography directly
contribute to the professional services and construction industries through
collaboration and the development of design efficiencies.
• Arts, screen and culture contributes to education through coursework, employment
and skills development.
There may be potential to further enhance the economic and social capital of NSW through
further integration and coordination between the creative sector and other sectors.
Arts, screen and cultural activities have the power to draw broad and diverse audiences from
within and around a community. For example, up to 50% of art gallery visitors come from

13

outside the local government area from which the gallery is based.65 This highlights the
potential to work across creative, tourism, transport and other sectors to capitalise on the
increased attention and foot traffic that arts, screen and culture can generate to deliver
substantial benefits to the area. In another example, BluesFest draws annual audiences of
over 101,000 to the Byron Bay area and contributes $20 million to the Northern Rivers
region, and an estimated total of $40 million to the NSW economy annually.66 It has become
a destination event with 49% of Bluesfest patrons visiting from outside NSW to stimulate
local tourism and the hospitality industry. Tropfest, the world’s largest short film festival,
provides an example of how the screen sector draws together multiculturalism, transport,
food services and related sectors to create sustainable tourism.

KEY STAKEHOLDERS IN THE SECTOR
There are many participants and contributors to arts, screen and culture. Artists, creators,
workers, producers, and volunteers form the bedrock of the sector as they inspire, produce
and assist in the production of creative products. Through their products, they are able to
provide ways for people to engage with challenging and controversial topics and connect
with new and different perspectives. Audience members and consumers are critical to the
sector, not only in their participation, but also in their power to engender broader interest in
the community.
A range of networks, partnerships and organisations provide a diverse array of support to
artists and the broader sector, including:
• industry peaks and advocacy bodies, e.g. Museums & Galleries of NSW, Regional
Arts NSW
• regional arts development organisations, working in partnership with Local
governments to provide strategic direction for sustainable arts and cultural
development in their regions
• arts and cultural institutions and organisations, e.g. the Sydney Opera House,
performing arts venues, museums, and galleries
• private sector organisations and sponsors, such as entertainment venues and
distributors
• education institutions, e.g. universities, independent art schools, private colleges
• funding bodies, including the Australia Council for the Arts (Australia Council),
Create NSW, the Cultural Infrastructure Program Management Office (CIPMO), and
Creative Partnerships Australia
• Commonwealth, State and Local government.
The NSW Government works with these stakeholders and supports the sector through a
range of approaches. The Government’s vision and ambitions are outlined in Create in
NSW: NSW Arts and Cultural Policy Framework. The Department of Planning and
Environment (the Department), through the Arts, Screen and Culture Division, leads the
NSW Government’s policy direction for arts, screen and culture. Create NSW and CIPMO sit
within this division as depicted in Figure 7.
Create NSW is responsible for investing in the success and future of the sector through
infrastructure and funding programs, namely the Arts and Cultural Development Program
and screen funding. CIPMO provides a centralised, coordinated approach to cultural
infrastructure planning and project delivery. Both entities work with the six Cultural
Institutions and two State Significant Organisations to further promote engagement within
the sector. The Government’s Arts and Culture Advisory Committee provides advice to
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help shape policy direction, drawing on the experience and extensive knowledge of a
diverse range of stakeholders.
Figure 7: Overview of NSW Government arts, screen and culture delivery

NSW GOVERNMENT SECTOR FUNDING
The NSW Government supports the arts, screen and culture sector through a range of
operating and capital funding. This includes funding for:
1. Arts and Cultural Development Program (ACDP)
2. The screen sector
3. Cultural Institutions, such as the State Library of NSW and the Art Gallery of NSW
4. Investment in specific initiatives, buildings and development.
A high-level overview of the funding distribution in the 2017-18 financial year is provided in
Figure 8 below. While this represents a substantial investment in the arts and culture sector,
current funding levels are lower on a per capita basis than other comparable states.
Excluding large institutions, on average, Victoria spends $31 per person on arts funding,
ahead of Queensland’s $23 per person, and NSW’s $18 per person.67 Additionally, only 18%
of ACDP funding ($9.3 million) is available for discretionary funding in Projects, Strategic and
Professional Development categories. This may limit the opportunity to fund new and
emerging initiatives in arts and culture that support practice and professional growth.

15

Figure 8: Overview of 2017-18 NSW Government arts, screen and culture funding v
PROGRAM FUNDING
Arts and Cultural Development Program
Negotiated - Major performing arts

$11.9M

CULTURAL INSTITUTIONSvi

Negotiated - State significant

$6.6M

Negotiated - Key festivals

$6.3M
$2.0M

Australian Museum

Negotiated - Regional arts boards

Museum of Applied
Arts & Sciences

Program - Operations and programs

$16.7M

$22.3M $25.7M
$3.3M
$28.6M $33.3M
$4.8M

Project - One-off artistic projects

$4.7M
$2.1M

Art Gallery of NSW

Strategic - Targeted funding

$1.4M

Professional Development

$1.2M

Other

State Library of NSW

Audience and industry
development

Sydney Opera House

$73.3M

$134.2M

$109M

$25.0M

Regional
Cultural Fund
($100M over 4
years)

Operating grant

$311.0M

OTHER
Walsh Bay Arts
and Cultural
Precinct

$42.3M

$60.6M
$18.4M

Sydney Living Museums $16.3M $21.5M
$5.2M

Support for production
$2.1M

$47.3M
$23.2M

Screen funding
$18.5M

$24.0M

$23.6M

$46.7M

$76.0M

$122.7M

Capital grant

Program funding
Cultural Institutions
DPE Arts, Screen and Culture Division
Other

DPE ARTS, SCREEN AND CULTURE DIVISION

$23.6M

Employee and other
operating expenses

Total NSW Government funding for arts, screen and culture
Key statistics on the 2017-18 NSW Government arts, screen and culture funding include:
• Program funding received a total of $73.3 million
• The Arts and Cultural Development Program (ACDP) received $52.7 million.
• Screen funding totalled $20.6 million.
• Cultural Institutions received a total of $311 million in capital and operational grants.
• The Department of Planning and Environment, Arts and Culture Division, which
includes Create NSW and CIPMO, received a total of $23.6 million for employee and
other operating expenses.
• Other funding for the sector totalled $134.2 million, and included the Regional Cultural
Fund ($25 million), and the Walsh Bay Arts and Culture Precinct rejuvenation project
($109 million).

Total 2017-18 funding of $542 million differs from NSW Budget papers, which show spending of $639 million. Differences
are chiefly due to the inclusion of government grants in for Cultural Institutions in Figure 8 (i.e. excluding self-generated
revenues), and the inclusion of Sydney Living Museums in these figures. Funding noted here for the State Library does not
include local library funding.
vi Figures have been rounded to the nearest $100,000. Due to rounding, numbers presented may not add up precisely to the
totals provided.
v
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Arts and Cultural Development Program funding
The Arts and Cultural Development Program (ACDP) provides funding to arts and cultural
organisations, professional artists and arts and cultural workers within NSW to increase
participation and attendance in arts and culture. It has five funding categories:
1. Negotiated ($26.7 million in 2017-18): multi-year support for organisations including
Major Performing Arts companies, State Significant organisations
2. Program ($16.7 million in 2017-18): for the costs of delivering arts and cultural
programs through annual or multi-year arrangements.
3. Project ($4.7 million in 2017-18): support for innovation, vibrancy, and creativity
through activities and events.
4. Strategic ($2.1 million in 2017-18): targeted projects / programs that directly address
a NSW Government priority, including programs for Western Sydney and for
Aboriginal Arts and Culture.
5. Professional Development ($1.4 million in 2017-18): support for skills development
and sector growth and networking, including Fellowships.
Screen funding
Screen funding assists organisations and production professionals with the aim of building
NSW’s industry capacity and sustainability and its competitiveness as a preferred location
for screen production and post-production activities. Funding is provided for productions both
large and small, ranging from early career through to international multimillion dollar
productions.
Key statistics include:
• $20.6 million in funding was provided to support the screen sector.
• 90% of screen funding was targeted towards support for development and
production. The remaining 10% was targeted towards audience and industry
development.
DPE Arts and Culture Funding
The DPE Arts and Culture Division, including Create NSW and the Cultural Infrastructure
Program Management Office (CIPMO), receives funding from the NSW Government to
support its operations. In 2017-18, $23.6 million was provided for employee and other
operating expenses.
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APPENDI X A : NSW CASE ST UDIES
There are examples across NSW that demonstrate the power and impact of our arts,
screen and culture investment. There is also opportunity to draw on the innovation
occurring interstate and internationally, to see how others have invested in, and
transformed their arts, screen and culture, to increase access and participation.
Below are a selection of case studies intended to prompt thinking about the opportunities
and potential for NSW to transform its arts, screen and culture to position NSW as a global
destination, and the creative capital of the Asia-Pacific.

T h e I n f o r m a t i o n a n d C u lt u r a l E x c h a n g e - c u lt u r a l
engagement in W estern Sydney

Photo courtesy of ICE Community Engagement

Information and Cultural Exchange (ICE) illustrates the potential of arts, screen and culture
to support engagement and interaction in culturally and linguistically diverse (CALD)
communities. Based in Western Sydney, ICE designs and implements cultural
interventions to promote community involvement and collaboration address gaps, and
redress cultural inequities. Over the last three years, ICE has delivered a total of 124
projects involving 1,975 participants, to an audience of 19,780 people. Some of these
projects include the establishment of a digital arts facility in Parramatta, and work with
some of Western Sydney’s most vulnerable communities including Aboriginal families,
young people, artists with disability, refugees and newly arrived migrants, to skill up new
and emerging artists.
In 2016, ICE is estimated to have received $1.1 million in public sector funding, which
contributed to $200,000 in self-generated revenue. They have also been active in raising
funds through other initiatives, such as their Razzle Dazzle Orchestra project for young
people with autism, which raised $30,000.
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A n i m a l L o g i c - a wo r l d l e a d i n g c r e a t i v e d i g i t a l s t u d i o

Mopsy (Elizabeth Debicki), Flopsy (Margot Robbie), Benjamin, Bea (Rose Byrne), Peter Rabbit (James Corden) Cottontail (Daisy Ridley) in
Columbia Pictures’ Peter Rabbit. Image courtesy of Sony Pictures

Animal Logic is a digital studio producing animation, visual effects and design, with teams
in Sydney, Los Angeles and Vancouver. They have attracted global acclaim through work
on feature films such as Guardians of the Galaxy Vol. 2; Alien: Covenant; and The LEGO
Movie. Their latest project, Peter Rabbit, is supported by the NSW Government’s Made in
NSW fund and created jobs for 55 local actors and more than 600 crew, in addition to
generating an estimated $100 million in production expenditure for the state.
The studio also contributes to Australia’s screen sector through its Animal Logic Academy
(ALA), at the University of Technology in Sydney (UTS). The UTS ALA offers the first
sector-led post graduate degree of its kind in Australia, a Master of Animation and
Visualisation (MAV).
Animal Logic illustrates how technology and screen can combine to stimulate innovation,
increase productivity and improve performance within the sector and broader economy.
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Shopfront Youth Arts – an initiative to increase access
for yo ung p eop le

Still from Clare Powell’s ECYDYSIS, a work developed through Shopfront’s emerging artist-in-residence program, ArtsLab in 2017, Shopfront
Arts Co-op. Photo: She's an Artist.

Shopfront Youth Arts is an arts cooperative owned and run for younger Australians. It
assists people to create original work in partnership with leading Australian artists. The
cooperative runs a number of programs, including:
• onsite arts workshops at its multi-purpose venue in South Sydney
• outreach program in partnership with community, health and education partners
• accessibility program assisting young people with disability to explore the arts.
A new innovative program, Playwave, assists young people overcome access barriers by
subsidising the costs of attending arts and cultural events and providing a digital space for
young audiences to engage with artists and other youth. The platform allows users to share
photos and videos inviting them to engage with the arts and cultural offerings of Sydney.
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D o c t o r , D o c t o r – f i lm i n g t h a t s u p p o r t s r e g i o n a l
e c o n o m i e s a n d b u i ld s lo c a l i d e n t i t y a n d p r i d e

Doctor, Doctor Series 2 Photo: John Platt

Doctor, Doctor is a TV drama series that has made significant contributions to a regional
economy. Developed by critically-acclaimed producer Ian Collie, with actor/producer
Claudia Karvan, and writer Tony McNamara, the series centres on a high-flying heart
surgeon who is forced to work for a year as a country GP in his former hometown.
Two series have been shot and post produced entirely in NSW, with filming taking place
predominantly in the regional NSW town of Mudgee. Mudgee’s wide streetscapes and open
landscapes worked perfectly for the show’s fictional town of Whyope. Famous sites appear
throughout the series, with the town clock tower featuring frequently.
The production was well received by Mudgee’s 11,000 strong population, with many locals
appearing as extras. The first series employed 15 regional crew, 13 regional guest artists
and 236 regional extras, while the second series employed a total of 368.
To date, the production has generated $700,000 in regional spend on catering, restaurants,
art department casuals, hair and make-up purchases, safety equipment, local taxis,
construction contractors, security, traffic control and office supplies. Producer Ian Collie
observed, “We are buying, eating and sleeping there. They love it because it’s a good rural
story, and it boosts the town’s economy”.
Create NSW invested $200,000 in the first series through its Production Finance program,
and $250,000 in the second series through the $20 million Made in NSW (TV drama) fund.
Both series also received grants of $100,000 from the Regional Filming Fund. The series
rates well on the Nine Network locally, and is receiving exposure internationally, screening
on Pay TV in Germany, Austria and Switzerland. Rest of World Rights were recently sold to
UKTV, the UK’s largest multi-channel network.
In 2016/17, Create NSW supported 10 productions through the Regional Filming Fund,
including Wake in Fright (filmed in Broken Hill and Silverton), Fighting Season (The
Pinnacles), and The Merger (Wagga Wagga – Yerong Creek and surrounds). Hacksaw
Ridge, supported by the Made in NSW fund, filmed in Goulburn.
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Bundanon Trust - supporting artistic education and
environmental preservation

Transmit, Bundanon Trust 2015. Photo: Heidrun Löhr

Since commencement, Bundanon Trust has strived to support artistic practice and
interaction through its residency, education, exhibition and performance programs. Its
activities are available to individuals, groups and companies of all disciplines and are
focused on nurturing artistic excellence and informing audiences of the future. Previous
residents include Alex Broun, a world leading playwright known as “the Shakespeare of
short plays”.
With $1.9 million in Government funding in 2017-18, Bundanon Trust generated revenue of
$2.0 million in own-source revenue, reflecting a near 100% return on government
investment.
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S t u d i o A - b r e a k i n g b a r r i e r s f o r a r t i s t s wi t h i n t e l l e c t u a l
d i s a b i li t i e s

Thom Roberts, Studio A, acrylic on canvas at Sydney Contemporary, 2017. Photo: Christopher Haysom

Studio A is an innovative social enterprise that assists those living with intellectual
disabilities achieve their artistic and economic aspirations. Established in 2000, Studio A
provides opportunities for artists with disability to generate income and raise their profile.
The studio has grown through seed funding from Create NSW and the Department of
Family and Community Services, and is supplemented by alternative income streams such
as social impact funding.
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Screenworks - an example of a small creative
e n t e r p r i s e wi t h l a r g e e c o n o m i c i m p a c t

On the set of Meeting Mick, a Createability film. Photo: Andy Bambach

Screenworks is a regional film, television and digital media office based in Bangalow, in the
Byron Bay area. It is a not-for-profit member-based association that presents an annual
program of approximately 40 professional and industry development events, attended by
over 2,000 people. Their annual screen-related spend supports an estimated $20 million in
local economic benefit annually and employs 700 people in the region.
Over the past 3 years, Screenworks has strategically repositioned itself as a national
screen industry service provider that supports screen practitioners living in regional, rural
and remote areas across Australia. Its gross annual revenue has increased from $181,000
in FY2014 to $463,000 in FY2017, equating to a growth rate of 155%. It has been
supported by a local “brains trust” (Sourdough Business Pathways), who have provided
business advice and entrepreneurial input and facilitated a number of accelerator sessions
to embed their new culture and operations. In 2018, Screenworks will deliver programs
across regional NSW, Queensland and the Northern Territory and provide support to
practitioners in every state and territory and assist in connecting them back to regional
NSW.
Screenworks is a leading example of how the creation of career pathways for performers,
artists and creatives generates diversity and greater community access to artistic, cultural
and screen activities. As a direct result of its Createability project, regional filmmakers were
able to create short films profiling local artists with disabilities. These films have been seen
around the world and featured in academy-accredited international film festivals; premiered
on ABC iView; and available to view across the Virgin Australia national and international
network as part of the inflight entertainment system.
Screenworks and multiple other arts and cultural organisations across regional NSW play a
vital role in the sustainability of the sector by facilitating practice and knowledge
development.
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S c r e e n a b i li t y N S W – a p l a n t o g r o w p a r t i c i p a t i o n i n t h e
s c r e e n s e c t o r b y p r a c t i t i o n e r s w i t h d i s a b i li t i e s

On the set of The Milky Pop Kid, a My Life, My Art film, directed by Johanna Garvin. Photo: Saara March

Screenability is an umbrella program of activities to grow the participation of Australians
with disabilities in the screen sector. The range of initiatives include:
• Screenability NSW Internship Program – a series of paid internships on some of
Australia’s most-watched “event” TV shows and highly-anticipated feature films.
Participants work with Australia’s leading production companies, broadcasters and
streaming services. Bespoke training is provided for up to 8 participants with
disabilities through the Australian Film, Television and Radio School, developed in
consultation with Bus Stop Films.
• Screenability NSW Film Festival – presented for the first time in 2017, a program
of films directed, written and/or produced by a person with a disability at the
Sydney Film Festival, with the support of the NSW Department of Family and
Community Services.
• The Screenability Filmmakers Fund – funded three short form projects from
teams that have at least one key creative identifying as having a disability. These
will be considered for premiere as part of the Screenability Film Festival at the
Sydney Film Festival in 2018.
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G o a lp o s t P i c t u r e s – s h a r i n g t h e s t o r y o f A b o r i g i n a l a n d
T o r r e s S t r a i t I s la n d e r p e o p l e o n s c r e e n

Cleverman, produced by Goalpost Pictures and Pukeko Pictures for ABC TV Australia in co-production with Sundance TV and Red Arrow
International

Goalpost Pictures is a leading independent film and TV production company, raising the
profile of Aboriginal and Torres Strait Islander stories and experiences. Their work has
achieved domestic and international acclaim, and includes the internationally successful TV
series Cleverman, a TV drama series, based on an original concept by Gamillaroi man,
Ryan Griffen, with production design by Jacob Nash, and directed by Wayne Blair and
Leah Purcell.
The series is currently screening on Sundance TV. Goalpost also produced the awardwinning feature film The Sapphires, directed by Wayne Blair, a story of four young
Aboriginal sisters, which premiered at the Cannes Film Festival, and has earned $14.5
million at the box office since its release in 2012.
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Sydn e y Fe stiv al – a c e lebration of our city

Circus City, Sydney Festival 2017. Photo: Jamie Williams

Sydney Festival is one of four major festivals in Sydney. Now in its 41st year, it attracts up
to half a million people from across the state. The program consists of over 950 artists from
22 countries performing at 33 venues across metropolitan and Western Sydney. It is a
highly successful avenue for broad engagement and participation with the sector,
commissioning new work from NSW-based artists and performers, and promoting
collaboration with interstate and/or international artists. The 2015 festival is estimated to
have injected over $18 million to the economy.
The Festival illustrates how iconic everyday spaces such as parks and streets can be
transformed into unique places, which allow residents and visitors to experience the city
anew by engaging in arts and culture.
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C a r r i a g e w o r k s – a n e w m o d e l f o r o u r c u lt u r a l
infrastructure

Katharina Grosse, The Horse Trotted Another Couple of Metres, Then it Stopped, 2017 (detail), acrylic on fabric, installation view,
commissioned by Carriageworks, Sydney. Image courtesy the artist and Gagosian © Katharina Grosse and VG Bild -Kunst, Bonn 2017. Photo:
Zan Wimberley

Carriageworks is a not-for-profit organisation established in 2006 by Create NSW. It has
become the largest and most significant contemporary multi-arts centre of its kind in
Australia. Its audience has grown significantly from 110,000 in 2011 to 1,083,000 in 2016.
Its income has matched this growth, increasing from $2,955,590 in 2012 to $6,023,500 in
2015.
Carriageworks generates four times the amount of revenue that is invested in it by the
NSW Government. As part of its strategy for growth, it plans to expand and renovate its
presence within the historic Eveleigh rail yards.
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APPENDIX B: INTERNATIONAL CASE STUDIES
The below selection of case studies highlight a range of innovative ways that dynamic arts,
screen and culture sectors are being enabled internationally.

Here East in London – a space for arts, screen and
c u lt u r e t o c o l l a b o r a t e wi t h b u s i n e s s

Image courtesy of Here East

Here East is an arts, innovation and technology precinct located in the heart of Queen
Elizabeth Olympic Park in London. Originally developed as the press and broadcast
centres for the London 2012 Olympic and Paralympic Games, the site now provides over
one million square feet of dedicated and versatile spaces for creative and digital companies
to coexist and collaborate with established businesses.
Here East also provides specially designed spaces for artists. These include the Gantry, a
gridded space containing studio spaces for artists, designers and craftspeople. There is
also a 950-seat theatre and cultural event space for talks, screenings, theatre productions
and exhibitions.

31

T h e O n t a r i o C u lt u r e S t r a t e g y – a n i n i t i a t i v e t o d e v e l o p
s t r o n g c u l t u r a l e n g a g e m e n t a n d i n c lu s i o n

Image courtesy of Torentoed.com

Toronto is one of the most diverse cultures in North America. It is known as a “city of
neighbourhoods”, each of which has a distinctive character, heritage and architecture.
Toronto’s creative and cultural economy employs 6% of the overall workforce, and growth
in this sector has been rapid over the past 20 years. Toronto has built a high density of
cultural amenities, which are an important source of regional tourism and local community
building. The Ontario Culture Strategy focuses on strong cultural engagement and
inclusion, strengthening cultures in communities, growing the creative economy and
promoting the value of the arts throughout government.
Toronto houses the fourth largest Aboriginal population in Canada, and continuously
preserves and promotes Aboriginal culture. Toronto hosts Aboriginal events such as the
Traditional Pow Wow. In 2017, the city held an Indigenous Arts Festival and North
American Indigenous Games.
Toronto is also Canada’s leading production centre for film and television. It hosts leading
festivals including the International Film festival, Caribbean Festival, Salsa in Toronto, and
the Pride Festival. The Toronto Entertainment District is an officially designated area of the
city, where many of the city’s arts and culture are fostered. The district houses many of the
city’s theatres, performing arts centres, nightclubs and all five of the city’s major-league
sports teams’ venues. The Theatre District is a part of the Entertainment District, and has
the largest concentration of theatres in Canada. From the mid-1990s, the economy was
boosted by this cultural region, and as part of the Toronto apartment boom, the area was
transformed through the renovation and demolishing of warehouses into lofts. The
Entertainment District includes over 20 of Toronto’s most iconic cultural landmarks and is
continuously developing. The construction of “Mirvish+Gehry Toronto”, a major mixed-use
project will transform four heritage warehouse buildings into a free-to-the-public art gallery,
an arts centre for OCAD University, as well as retail and commercial space.
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Hong Kong ’s unique “East meets W est” identity
u n d e r p i n s i t s c u lt u r a l p r o f i l e

Image courtesy of Westkowloon.hk

Hong Kong’s unique geopolitical location has resulted in a distinctive cultural identity with
both Eastern and Western influence. After conducting a survey in 1996, which suggested
that Hong Kong’s lack of cultural reputation would be a competitive disadvantage, Hong
Kong has focused on developing a host of high art and culture activities to increase its
global influence and prestige. Over the past fifteen years, creative and cultural industries
have grown significantly faster than the Hong Kong economy, both in employment and
value added. As a result, Government investment in arts and culture has risen to around
HKD 4 billion per annum (approximately AUD $651 million).
Cultural projects have been vital to the regional development of areas beyond the city. The
Greater Bay Area consists of eight cities plus Hong Kong: Guangzhou, Foshan, Zhaoqing,
Shenzhen, Dongguan, Huizhou, Zhuhai, Zhongshan, Jiangmen, and Macau, all of which
share rich cultural and historical ties. Collaborations between these areas have already
begun to emerge, such as the “Guangdong-Hong Kong-Macao Greater Bay Area Cultural
Forum”, which was established to strengthen cultural projects in the region.
Hong Kong is home to numerous cultural districts. The West Kowloon Cultural District is
arguably the world’s most ambitious cultural project, aiming to position Hong Kong as
Asia’s cultural capital. Through the repurposing of a 40 hectare site west of the CBD, an
entirely new district has been created which clusters together numerous cultural venues
including the Opera House. This project is managed by the West Kowloon Cultural District
Authority, and received HKD 21.6 billion (approximately AUD $3.5 billion) from the
government for construction and operation in the first two phases of the project. While the
West Kowloon Cultural District is being managed by a public sector body, private sector
investors are being engaged to fund the third phase of this project. This project will be a
key determinant of Hong Kong’s international cultural reputation in the long term.
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S i n g a p o r e – a m e l t i n g p o t o f c u l t u r a l i n f lu e n c e s

Image courtesy of Visit Singapore

Despite its relative youth, Singapore’s historical linkages with Britain, Malaysia and China
have created an ethnically and linguistically diverse population. This multiculturalism has
had a major influence on its national identity, and since the 1990s, strong arts and cultural
development efforts have led to the maturation of Singapore’s cultural scene.
Singapore’s cultural assets are housed across two districts, Bras Basah.Bugis (BBB) and
the Civic and Cultural District. Bras Basah.Bugis is home to museums and national
monuments. The Civic and Cultural District forms the historic heart of Singapore and
includes several civic landmarks that have been adapted into cultural buildings.
Singapore’s Urban Redevelopment Authority (URA) has led the transformation of the Civic
and Cultural District by enhancing public space and pedestrian connections, with the aim of
making the district a world class arts and cultural hub for the city. Further plans for
redevelopment are underway, including the extension of the performing arts centre.
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GETTING TO CARRIAGEWORKS

Getting to Carriageworks
Please be mindful that parking around Carriageworks is limited, and as we are expecting a full house
tomorrow, we strongly encourage you to catch public transport. The closet train station to
Carriageworks is Redfern Station.

Accessibility
Unassisted Access: Wheelchair access is via the access ramp at the main entrance to
Carriageworks, 245 Wilson Street.
Wheelchair Access: Wheelchair access is available in any of the venues within
Carriageworks. Patrons are welcome to transfer to a seat or remain in their chair.
Should you require mobility assistance of any kind, please let us know and staff will be
organised to assist you. A number of seats are available for wheelchairs in each
Carriageworks venue.
Please email arts.2025@create.nsw.gov.au for any accessibility enquiries or requests.

Accessible Facilities
There is an accessible toilet located within the Carriageworks complex.
Please email arts.2025@create.nsw.gov.au for any accessibility enquiries or requests.

Cloaking
Guests with luggage can utilise the cloakroom on arrival, which will be staffed throughout
the day of the Summit.

